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A major American retailer, sought to find a 
framework that brings together all of its 
measurement methods. To achieve that goal, 
the company teamed up with MASS Analytics 
better align the entire measurement framework
within the company. MASS Analytics worked 
with the client’s in-house analytics team to 
enable them to measure Marketing channels 
effectiveness
by complementing their existing widely
used techniques (Randomized Controlled
Trials, RCT) with Marketing Mix Modelling
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To know more about our offered
solution, subscribe and download

a full version of this Use Case
for FREE!
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