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Mass Analytics collaborated with a major 
personal hygiene brand, to measure the 
effectiveness of their marketing activities and 
improve their MROI. Modeling was done at a
product group level, and across a number of 
different regions. The challenge we faced here 
stemmed from the product substitution 
strategy that the client was following. 
Consequently, all the related metrics we needed 
were
grouped based on the client’s strategy.
Some of the business points, for which the 
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